MOTPEBA U BAYXHOCT
O EOEKTUBHA

ROMYHUKRALWIA




KOMYHUKALWJATA E CE* TOBARHA

=  TumorT caka (u Tpeba) na buae MHGopmupaH
= LlenHaTa jaBHOCT caKa Aa 3Hae LWTOo Ce C/1y4yyBa

= [lopakute mopa aa buaaT UcnpaTeHm — jaCHO U KOHLU3HO



SHAYEHGE HA EOEKTUBHATA

ROMYHUKALUIA

* lHOBaTMBEH NpucTan Bo paboTerweto/NpomoLmjaTa Ha pesyiTaTuTe
e [loronema PyHKUMOHANHOCT HA TUMOT

e Cneperbe Ha NPOMeEHUTEe

e Ce KOMyHUUMpPaaT npobaemute n ce npeanaraat peleHunja

* HaBpemeHa KOMYHMKaLMja CO jaBHOCTA



LlenoButocT BO
KOMyHMKauujaTa










1leiM HA KOMYHHKAIIM]aTA

[la cMeHn ogHecyBaw-€e
[la nokpeHe akTUBHOCTH
[a o0be3bean pasbupame
[a ybean

[la podwue un
NOHyaM MHdopMaLnm




v’ Mo3HaBame Ha nybanKkaTta
v’ BpamyBame Ha npalarbata/Temarta

v' MoTusmupame Ha HeoayYHUTE


Presenter
Presentation Notes
Let’s look at some principles for effective communications.  First, we need to be strategic, which means being deliberate about what we are communicating, who we are communicating to and why. 
�The three questions to answer to develop a truly strategic message are:
Who is my target audience?
What is my message? 
And how do I move the people we need to win over?


= Curel

=JIMYHA KOMYHUKaUM]a...

= Ho, n

= MpeXHa NoBp3aHOCT



Llenata KomyHMKaLMja Aa buge KoopanHMUpPaHa

BHOCTA




OarosopHoOCT O6jeKTUBHOCT NMpodecnoHanHoCT

TPaHCNAPEHTHOCT [locnepHocT KpeaTMBHOCT

NPOAKTUBHOCT YPaMHOTEXEHOCT ETMYHOCT
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dupbeKkoT ce ABUXU KOH
ucnpakadot

3. 4.

Ce KopucTaTt NMpumartenoT
oapeneHu ja pekogupa
KaHanum nopakarta

1.
lNMpaka4yoT uma

2.
Upejata ce

npeTsopa BO
nopaka

I 6.
——====3 MoxeH, AONONHUTENEH, - e e e e o e
¢madek oo ucnpakavyor




e KIMMa Ha ,,3aTBOpPEHA KOMYHMKaumja“

 OpraHu3auncKka CTPYKTypa WTO A03B0O/IYyBA KOMYHUKALUM]A HAJHECTO
o/, BPBOT

e KOMyHUMKaUMja wTo “Tpae”
e Hegoctur Ha poBepba mery pakoBoACTBOTO U BpaboTeHuTe
* bUTKa 3a MOK, CTaTyC, NPNAO0OUBKMU



“NMpobnemMmoT Co KOMYHMKaUumjaTa e

...Mfly3MujaTa geKa e ocTeapeHa....
George Bernard Shaw



Ha KOoj HauuH rparaHuTe moXxe aAa bupar nocsecHu
3a Bawara pabora?

* AKO ce UHOOPMUPAHU
* BHUMaATENHU
* [loagrorBeHu
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Presenter
Presentation Notes
Awareness of local and world events helps increase safety.

Bullet 1: Read the newspaper, listen to or watch local and national news reports, and attend community meetings.

Bullet 2: Be familiar with your environment at home, school, work, church, and social events.

Bullet 3: Have a prepared family plan for emergencies. Create a family first aid kit, attend crime prevention classes, and get involved with your local law enforcement and crime prevention associations.


http://www.ncpc.org/cms/cms-upload/ncpc/File/Contents.pdf�

KOMYHUKALUWUIATA E NMPOLUEC
- —

A KNNYHHOTO NPALLAKRE E




Kora ce 36opyBa 3a npomouuja Ha
UcTpaXkysauvkara pabora ...

HE TPEBA AA CE CTPEMUME
KOH:

* IMNpecnoHmnpame Ha
nybinkKaTa

e [1a UM Kaxkeme AgeKa 3Haeme ce’
3a TemaTa

e J1a ro npeseHTUpPame CeKoj
[eTa/b OKOJy HawaTa paboTa

TYKY TPEBA:

* Ha nybaunKata aa u” nomorHeme
na pobue npeTtcrtaBa KakBa naeja
MMame/LLITO NpaBuMme

e J1a ja HaTepame Aa ro Npo4mnTa
TOA LUTO O UMame

e [1a nobneme dmnabek 3a HawaTa
paboTta



vCOO,LI,BETeH Ja3uk

Viachun eAHOCTaBHMU

vKOHLI,l/BHVI

vBepOp,OCTOjHM

VW KoHauncreHTH

vI’OBopHMKOT MMa Kpeambunnmntet BO HUBHOTO NPEHECYBAHLE

vTOHOT N PEHYHUKOT Ce€ KOH3NCTEHTHWU CO NMNOPAKATA


Presenter
Presentation Notes
Once the audience is identified and a persuasive message is developed, it is time to write it down. This is when the message is refined and boiled down. The core message should be no more than three sentences. There are many details that will support a core message but it should be clear, concise and easy to understand. As AFSCME leaders we know a lot about legislation, politics, and worksite rules but we need to remember this: We have a choice. We can choose to say everything we know or we can choose to say what our audience needs to hear to come our way.

So when a core message is written remember that the audience are very busy people. So make the message accessible. Use small, common words and be brief. Don’t assume people know what abbreviations like an MOU, memorandum of understanding, or CBA, collective bargaining agreement, stand for.

Here are the 4 Cs for effective messages.
First, be clear.  Use easy to understand language.
Second, be concise.   In a leaflet, try for 50 words or less. In a letter use three headings that are the overall message and stay under 150 words. �For newsletters, use a big bold headline and a great photo that compliments what the headline says. The rest is far less likely to be read. �In an email campaign, the subject heading is the most important thing. It should be brief and make people want to open it. The rest should be short!
Third, be credible.  The message should be believable.
Last, be consistent.  Say it effectively and then say it over and over again. People are busy and need to repeatedly hear a message so it sinks in.�























Q) Uckas
@ﬂ,oxas
@I‘Ipmv\ep

Q) MNosuk 3a AejcTByBakbe



e YTBpAYBakbe Ha NoTpebuTte n npuoputeTUTe Ha NnybamkaTa Bo
KOHTEKCT Ha UenTa

e PazBmBare Ha KOMYHMKaLMCKaTa Len uau uenm (LTo cakate Tme —
nybanKaTa Aa MUCAK OTKAKO Ke ro yye/npouymTta/Buam salleTo
NHTEPB]Y, Npe3eHTalnja, Kamnarba)



e Pa3BMBaH€e Ha MOPAKM 3a A3 Ce NOCTUTHE KOMYHUKaLUMCKaTa uen (ako
cakam X 1a ro MUCAM OBa, jac Ke ro peyam oBa: Y)

e BpamyBah€ Ha nNopaKaTa BO COMMaCcHOCT CO BPEAHOCTUTE U
yBepyBarbaTa Ha NybanKaTa




M HCTWUTY T

3A KOMYHUKAUMNCKUN CTYOAUN

www.iks.edu.mk; info@iks.edu.mk; +389 2 30 90 004; ,Jypuj farapun“17/-1-1, Ckonje
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